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Executive Summary

This report outlines the digital marketing strategy for "Facts and Tracks," a wildlife education 
campaign developed for the Wisconsin Center for Wildlife. The campaign's goal is to strengthen 
public connection to Wisconsin's ecosystems by sharing clear, visually engaging content about 
animal tracks and the species that leave them. This focus fills a gap in current wildlife 
communication by turning tracks into practical learning tools. The campaign helps audiences 
link what they see in nature with meaningful knowledge about behavior, habitat, and local 
ecology.

The content mission of "Facts and Tracks" is to make wildlife information easy to understand, 
memorable, and useful during real outdoor experiences. This aligns with the Center's goals of 
increasing ecological literacy and encouraging curiosity about local species. The campaign uses 
simple diagrams with short explanations to translate field guide knowledge into formats suited 
for platforms like Instagram. Its tone is friendly and enthusiastic with accurate science, allowing 
the Center to remain credible while reaching audiences who may be new to wildlife 
identification.

The campaign focuses on three main audience groups: UW System students, outdoor 
recreationists, and Wisconsin tourists. Students encounter tracks on campus trails and lakeshores 
but often lack the background to identify them. Recreationists value practical skills that enrich 
their time outdoors and help them recognize species through indirect signs. Tourists look for 
place-specific information that helps them understand Wisconsin's landscapes. Across these 
groups, the campaign supports a shared desire for accessible learning that can be applied 
immediately when exploring nature.

By presenting track identification through clear visuals and approachable language, the 
campaign makes local wildlife feel familiar.  In terms of challenges, their social media being 
new can cause some struggles in the reach department, but a focus on consistency and the 
STEPPS framework will assist in getting the WCW new engagement. Further, track 
identification could be difficult for new followers, but the simple illustrations and game   
	approach will keep things approachable.

Goals
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The Wisconsin Center for Wildlife's goals are to increase public literacy around natural 
resources, improve networking and engagement within the natural resources community, 
increase knowledge and skills of wildlife students and professionals, increase conservation of 
wildlife and wildlife habitat and resolve human–wildlife conflicts. These goals matter because 
they provide direction and purpose for the academic center. Wildlife conservation is extremely 
important as it has many ecological and societal benefits including maintaining biodiversity, 
protecting ecosystems, and combating climate change. Preserving the biological diversity on the 
planet is crucial because so many species naturally improve air quality, ensure higher quality and 
availability of water reservoirs, minimize risk of extreme events, and prevent disease and 
regulate poisonous animals (ICLEI Network, 2025). In terms of climate change, forests and other 
natural areas absorb carbon dioxide, while animals like whales and elephants play a role in 
sequestering carbon and maintaining the health of ecosystems that store carbon (International 
Fund for Animal Welfare, 2024). The goals of our "Tracks & Facts" campaign for the Wisconsin 
Center of Wildlife include bringing attention to the native animals of Wisconsin, motivating 
people to care about conservation, and helping the Wisconsin Center for Wildlife get their foot in 
the door on social media. "Tracks & Facts" will accomplish these goals by the voice, tone, and 
content strategy. The ultimate goal is for those interested in the health of the planet and the 
general public to care about wildlife conservation—specifically in Wisconsin.

The voice of our campaign is knowledgeable but approachable. We will show expertise, but 
avoid sounding academic or distant by using plain language and make our animal tracks 
examples fun and engaging. This will ensure that our audience is excited to learn about wildlife 
conservation and engage with the content more. Our tone is protective but calm. At the end of 
the day, we are here to campaign about protecting the species native to Wisconsin and promote 
wildlife conservation in general, so keeping those goals up by communicating urgency without 
alarmism is key. Our content style is interactive and participation-driven. "Tracks & Facts" will 
be engaging and educational for users. Throughout the campaign, we will invite the audience to 
guess the species from the photo of tracks, identify patterns, and even share what wildlife tracks 
they spotted. This will promote an engaged audience which aligns with the goals of the 
Wisconsin Center for Conservation because they want to improve networking and engagement 
within the natural resources community as well as increase knowledge and skills of wildlife 
students and professionals. These will in turn encourage people to care about wildlife 
conservation.

Some short-term goals to guide our strategy are increasing the reach by tracking followers on all 
of the Wisconsin Center for Wildlife's social media pages. As of now, they do not have any, so 
this will be easy for us to track. More of a long-term goal is engagement. How many comments 
the posts get even after the campaign is over and how positive the audience sentiment is are two 
big indicators of engagement levels. Another short-term goal that can easily be tracked is 
increased traffic to UW Wildlife Extension website because it will indicate the difference in how 
many people are interested in wildlife conservation before vs after they view the campaign. 
These goals will guide the strategy because we can adjust what we're doing based on if we notice 
negative comments or aren't gaining any new followers. We are open to changing things, but the 
goal is to come out strong and get an engaged audience right off the bat.

4

Consistency is also crucial for the Instagram strategy. “Track Tuesday” and “Track Thursday” 
will help WCW build a clear routine where followers know what to expect. It will also help the 
algorithm to engage new people. The game aspect also encourages viewers to interact. Not to 
mention, measuring success, or lacktherof, through reach and interactions is a great way to see if 
what you’re doing is working or if you should pivot.

Overall, the “Tracks & Facts” campaign highlights the Wisconsin Center for Wildlife as a fun, 
yet credible source on wildlife conservation.


Niche/Focus Area

Our team's "Tracks & Facts" campaign for the Wisconsin Center for Wildlife, focuses on a clear 
niche: accessible, visually appealing, educational content about Wisconsin wildlife, with a 
particular emphasis on animal tracks and what they reveal about local species. This niche was 
selected because it aligns directly with the Center's mission to strengthen public connection to 
Wisconsin's ecosystems, but also because it fills a gap in current wildlife communication. While 
many nature accounts online highlight charismatic species or broad conservation messages, 
fewer break down the everyday clues animals leave behind. Tracks offer a natural, visual entry 
point for audiences who are curious about wildlife but may have limited formal knowledge. They 
allow followers to connect what they see on trails, parks, or campuses with the animals that 
move through those areas daily.

The choice to focus on Wisconsin-specific animals reinforces this niche by grounding it in place-
based identity. Wildlife plays a meaningful role in how people experience the state, from 
common backyard visitors to emblematic species, such as the badger. Yet most audiences have 
never seen many of these animals directly or know only little about their behavior. Tracks help 
close that gap by turning signs of wildlife into something people can clearly recognize. When 
viewers later encounter a paw print in mud or snow, the digital content becomes a practical tool 
for interpreting it. This connection between online learning and real-world application increases 
retention and makes the information feel personal and actionable.

Much of the track identification content available online is either overly technical or buried 
within long-form field guides that are not designed for quick consumption. "Tracks & Facts" 
addresses this gap by creating content that is accurate and approachable, rooted in science but 
framed in a friendly voice. Research in science communication suggests that audiences learn 
more effectively when information is presented through storytelling, enthusiasm, and clear 
language rather than dense terminology (Dahlstrom, 2014). This campaign positions itself as a 
knowledgeable but inviting guide, offering explanations that spark curiosity.

The unique value of the campaign lies in its combination of expertise and tone. The Wisconsin 
Center for Wildlife brings scientific credibility, which ensures that track diagrams, species facts, 
and behavioral insights are accurate. At the same time, the brand voice remains fun, educational, 
and welcoming, similar to a nature-obsessed friend who points out interesting details on a walk. 
This approach creates a personality that feels trustworthy without being formal, making the 
content more likely to resonate with students, recreationists, and casual learners. The posts 
encourage audiences to approach wildlife with curiosity and appreciation while building the 
foundational knowledge that leads to deeper environmental awareness.

The broader problem this niche seeks to address is the disconnect between curiosity about 
wildlife and access to digestible, locally relevant information. Many people want to better 
understand the natural world but are not sure where to start. Tracks offer an approachable first 
step. By making patterns in sand, snow, and soil easier to understand, "Facts & Tracks" gives 
audiences more confidence in interpreting nature. This everyday ecological literacy advances 
larger goals of conservation and responsible environmental action.
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Target Audience

The primary audience for "Tracks & Facts" is students throughout the University of Wisconsin 
System. These students tend to be active social media users and respond well to content that 
blends learning with visual storytelling. Many already express interest in environmental issues, 
sustainability, conservation, or simply enjoy lighthearted "fun fact" style content. They often 
encounter wildlife signs on campus trails, arboretums, lakeshores, and nearby parks but may lack 
the background to interpret what they are seeing. The campaign meets their desire for quick, 
engaging content while offering knowledge they can immediately apply outdoors. Because 
college students are at a stage where small experiences can shape long-term environmental 
attitudes, this audience is especially receptive to a project that makes nature feel accessible and 
personally relevant.

The secondary audience includes hikers, campers, bird watchers, and casual outdoor 
recreationists across Wisconsin. This group spans a broad demographic range but shares an 
interest in spending time outside and learning more about the animals that inhabit those spaces. 
For these individuals, knowing how to identify tracks is a practical skill that enhances their 
outdoor experiences. They value the sense of discovery that comes from identifying a species 
through signs rather than sightings. Many also enjoy sharing wildlife facts with peers, family 
members, or local communities. "Tracks & Facts" provides them with reliable, easy-to-share 
content that supports their interests while expanding their knowledge of species beyond the ones 
they already recognize.

Another meaningful audience segment includes Wisconsin tourists who visit state parks, forests, 
and nature destinations. Visitors are often eager to learn about regional wildlife and appreciate 
content that helps them understand the landscape they are exploring. Since tourists frequently 
encounter tracks while hiking or sightseeing, the campaign offers an immediate way to enhance 
their experience and deepen their sense of place. This group responds strongly to visually 
appealing content because it helps them interpret unfamiliar environments with greater 
confidence and curiosity.

Across all audiences, a common thread is the desire to learn something new without feeling 
overwhelmed. Audiences care about wildlife because it provides a sense of connection, 
especially in digital spaces that can often feel impersonal. They seek content that is both 
entertaining and useful, which makes track identification especially well suited to their needs. It 
gives them the satisfaction of learning a skill while also offering insights that they can apply the 
next time they step outdoors.

Clear diagrams, side-by-side comparisons, short explanations, and seasonal fact posts help 
audiences recognize tracks in a matter of seconds. This style aligns with how students and 
recreational audiences already engage with nature content on platforms such as Instagram and 
TikTok, where personality and clarity often matter more than formal expertise. As Brianna Van 
Mater noted, “(Instagram’s tone is) aspirational but shifting toward authentic and educational 
content” ((Lecture, Class 12, Survey of Social Media Platforms: Day 2, 10/14) In addition, 
"Tracks & Facts" addresses specific audience questions and uncertainties. Many people struggle 
to tell the difference between similar tracks, such as fox versus coyote or raccoon versus 
opossum. Others want to understand what a track reveals about an animal's behavior or 
movement. Some are unsure which species are common in their area or active during certain 
seasons. The campaign's posts are designed to answer these questions directly, helping audiences 
build a deeper understanding of Wisconsin ecosystems. Over time, this knowledge supports 
greater environmental appreciation and encourages people to notice and interpret the natural 
signs that surround them every day.
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Collaborator & Competitor Analysis

One potential competitor for our social media campaign is the Natural Resources Foundation of 
Wisconsin's official Instagram account @wisconservation. This account focuses on sharing 
content about protecting Wisconsin's natural habitats, waters, and wildlife in order to connect its 
audience with nature. Additionally, they are way more established in the wildlife/conservation 
niche, with over 11k followers and an average of ~130 likes per post, making them a potential 
competitor to our campaign. One of their biggest strengths is the organization of the profile. 
When you first glance at the account, you can immediately identify different categories of 
content through the pinned highlights, including "Education", "Conservation", "Field Trips", and 
more. The viewer is also led to a link tree in the bio, where they can quickly find links to helpful 
resources, like their grant programs, places to donate, and their merchandise shop. By having this 
clean, organized layout, the NRFW effectively brings in its audience to easily engage with 
wildlife conservation in whichever way they choose, whether it's posts, stories, or external 
websites. Another strength of this account is that they have a wide range of content material to 
keep audiences engaged. While all of their posts are photography based as opposed to 
infographics, their content ranges from animals, to flowers and plants, to school fieldtrips, and 
photographer spotlights. This ensures that the NRFW is staying dynamic to keep audiences 
interested and reduce fatigue. One potential downside of this is that since the posts feature no 
words in the actual graphics, the educational information is strictly included in captions. This can 
limit reach for a casual scroller on Instagram, as they're less likely to stop and read a long 
caption.

For the UW Center for Wildlife, one organization that would be a strong collaboration is the 
Aldo Leopold Nature Center. This is an account for a non-profit environmental education center 
in Monona, Wi, focused on encouraging conservation and connecting its followers with nature, 
however on a much smaller scale than the NRFW; the Aldo Leopold Nature Center has just 5k 
followers. Because of this, the UW Center for Wildlife and the Aldo Leopold Nature Center have 
very similar audiences, making this a strong potential partnership. One of their strengths is the 
variety of posts that they share, so audiences don't get bored of seeing the same types of content 
repeatedly. Compared to the NRFW, the Aldo Leopold Nature Center features more pictures of 
people, specifically younger teens and kids. Since their content is educational and digestible, 
intended for younger audiences, it's smart that they feature many pictures of their target 
audience, so their followers can see themselves throughout, which allows the campaign to 
resonate better. One weakness of this account is that they don't have strong branding. 
Throughout their profile, various fonts and color schemes are used which makes their posts feel 
less cohesive. For our campaign, we will ensure that our posts have consistent fonts and all use 
the same color scheme, so the Wisconsin Center for Wildlife branding is prominent for the 
audience to recognize. A potential collaboration could look like Tracks Trivia with pictures of 
tracks found around the Aldo Leopold Nature Center. This would effectively continue the 
campaign's theme while simultaneously inviting people to go to Aldo Leopold.

In order to differentiate from other accounts in the wildlife industry, our campaign will focus on 
"Tracks & Facts", of exclusively Wisconsin animals. This motto will be used as the header for 
each post, creating a consistent, educational tone throughout. As Brianna Van Matre noted, it’s 
extremely important to have consistent voice to better achieve your goals (Lecture, Class 9, 
Measuring Success on Social Media, 10/2). Additionally, by each carousel post starting with a 
trivia game of "what animal am I?" based on the tracks, our posts will be fun and informative for 
followers. Through only posting about Wisconsin wildlife, we can ensure that our niche is very 
targeted, and makes us a unique source of value for our followers.
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Content Strategy

The platform we are recommending that the Wisconsin Center for Wildlife should prioritize is 
Instagram. Because the primary audience our campaign is catering to is college students in the 
UW system, Instagram is the platform they primarily use. As the Wisconsin Center For Wildlife 
is just beginning their social media, they must focus on consistency and growing their platform. 
Students in the UW system is a great place to start due to access and interests. Because the 
WCW is connected to two UW system schools, they have the resources to readily target students 
and students connected to wildlife, conservation, or sustainability organizations who are 
interested in these topics.. Not to mention, a large number of college-aged people use Instagram.

The "Tracks & Facts" campaign is interactive and fun, which fits well on Instagram due to its 
creative feel. Content for "Tracks & Facts" will be carousel posts including a graphic of animal 
tracks, some text inviting the audience to guess which animal the tracks belong to, and then some 
text with various facts about the native Wisconsin species and how one could identify them by 
looking for tracks outdoors. Content for the "Tracks & Facts" campaign should be posted every 
Tuesday and Thursday for five weeks. "Tuesday Tracks & Facts" and "Thursday Tracks & 
Facts" so the audience can look forward to an interactive and educational Tuesday and Thursday. 
There will be some repeats of animals and their tracks throughout the five week campaign. Some 
of the big themes of the campaign are education, exploration, conservation, and Wisconsin's 
native species and ecosystems. This campaign will start on Tuesday, January 6th, 2026 and end 
on Thursday, February 5th, 2026. Our team came up with this idea as a fun way for students to 
learn about the animals in Wisconsin by identifying their tracks to eventually promote the 
audience to care about wildlife conservation. Little by little throughout each campaign the 
Wisconsin Center for Wildlife will gain traction and engage more people in wildlife 
conservation. We will not be utilizing targeted marketing in the campaign because this could 
potentially limit visibility of posts and because of cost constraints. Since the Wisconsin Center 
for Wildlife doesn't have an existing social media presence, targeted marketing will not be 
necessary when gaining an initial follower base. Instead, we'll utilize hashtags to reach audiences 
throughout Wisconsin and people who may be interested in wildlife and conservation.

It’s crucial that content connects to people. In class and through Jonah Berger, we learned how 
best to do this through the STEPPS framework(Social Currency, Triggers, Emotion, Public, 
Practical Value, Stories). Van Matre introduced the concept and then we did a deep dive through 
Jonah Berger on Viral Marketing. For social currency, people like to feel like they’re in the 
know. Our facts give people knowledge of animals and conservation. Plus, the guessing game 
allows people to test their knowledge and feel a sense of success if they guess correctly. If the 
audience is active from the beginning, they will be able to test their knowledge on what they 
have learned so far about animal tracks, as many of them will overlap animals (if an animal has 
already been shown, people will know not to guess that one a second time). This connects to 
practical value as the posts’ information is connected to real-world animals in Wisconsin. The 
facts about conservation are useful if you ever need to use it. Triggers are connected to the 
campaign as well. Since we’re posting in the winter, tracks will be easier to see. Though you 
might not see a ruffed grouse on the regular, you’re extremely likely to see tracks belonging to 
humans or other animals in the snow; these tracks can trigger your memory to our “Tracks & 
Facts” campaign! Finally, emotion connects to the tone of our posts to keep people engaged. 
Though the guessing game may trigger excitement in some people, the front of the carousel 
doesn’t necessarily trigger high-arousal emotions. But, the facts about animal conservation can 
allow people to think about their role in protecting species and coexisting responsibly with 
wildlife.

7

Date Time Post Type Caption

January 6th, 
2026

10 a.m. Instagram 
Carousel

Think you spotted these kidney-shaped tracks with long 
claw marks?  You might be looking at the prints of 
Wisconsin's very own American Badger. These powerful 
diggers leave wide front paws and deep claw marks thanks 
to their tunneling lifestyle. Badgers are fierce—but they 
play a key role in healthy grasslands. When we recognize 
their tracks, we can give them the space they need to do 
their important work underground.  Sources: WI 
DNR; A-Z Animals #WisconsinWildlife #AmericanBadger 
#TracksAndFacts #WildlifeID #MidwestNature 
#KeepWildlifeWild

January 8th, 
2026

12 
p.m.

Instagram 
Carousel

Five toes, tiny claws, and a waddling pattern in the snow or 
mud? You may have found skunk tracks!  Despite their 
reputation, skunks are gentle foragers who help control 
insects and grubs. Spotting their prints is a reminder to stay 
calm and keep a respectful distance—skunks prefer to avoid 
conflict whenever they can. Sources: WI DNR; Aldo 
Leopold Nature Center #SkunkTracks #WisconsinNature 
#TracksAndFacts #WildlifeEducation #NatureLearning 
#KeepWildlifeWild

January 
13th, 2026

10 a.m. Instagram 
Carousel

Small prints with four toes up front and five in back can 
point to a chipmunk visitor.  These tiny tracks often 
appear in zigzags—they're busy creatures with full agendas 
(and fuller cheeks). Chipmunks help forests by scattering 
seeds, so their tracks are a little reminder of the quiet work 
happening under the leaves. Sources: Critter Control; UW-
Madison Wildlife Damage #Chipmunk #NatureTracks 
#WisconsinWildlife #TracksAndFacts #OutdoorLearning 
#EcoCurious

January 
15th, 2026

12 
p.m.

Instagram 
Carousel

A clean, heart-shaped print in the trail? You're looking at 
Wisconsin's most iconic track: the white-tailed deer.  
These prints tell stories—where deer feed, travel, and raise 
their young. Recognizing their trails helps us slow down 
and share space with one of the state's most important 
species. Sources: WI DNR; HuntWise #WhiteTailedDeer 
#DeerTracks #WisconsinOutdoors #TracksAndFacts 
#WildlifeAwareness #MidwestWildlife

January 
20th, 2026

10 a.m. Instagram 
Carousel

Three long toes and a dinosaur-like stride?  Turkey tracks 
are some of the easiest bird prints to spot on sandy trails and 
open fields. Turkeys help shape ecosystems by spreading 
seeds—and their tracks are fun clues that a flock moved 
through earlier than you did. Sources: WI DNR; Alderleaf 
Wilderness College #TurkeyTracks #BirdTracks 
#WisconsinBirds #TracksAndFacts #NatureEducation 
#GetOutside
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Instagram Content Posting Schedule

Instagram Content Posting Schedule (continued)

Date Time Post Type Caption

January 
22nd, 
2026

12 
p.m.

Instagram 
Carousel

Wide heel pad, five toes, and big oval-shaped impressions? 
That's a bear track—one of the most impressive prints you 
can find.  Bear tracks tell us we're sharing the forest with 
a powerful but shy neighbor. Knowing how to identify 
them helps everyone stay safe and respectful in bear 
country. Sources: WI DNR Bear Management; Black 
Forest Decor #BlackBear #BearTracks #WisconsinWildlife 
#TracksAndFacts #RespectWildlife #StayBearAware

January 
27th, 2026

10 a.m. Instagram 
Carousel

Chunky front paws with strong digging claws? You may 
have stumbled upon woodchuck tracks.  These 
underground engineers shape soil structure and create 
burrows that other animals often reuse. Their prints remind 
us that even common species play big roles in healthy 
habitats. Sources: WI DNR; Northern Woodlands; UW-
Madison Wildlife Damage #Woodchuck #Groundhog 
#WisconsinNature #TracksAndFacts #WildlifeID 
#EcoStewardship

January 
29th, 2026

12 
p.m.

Instagram 
Carousel

Bird tracks with two toes forward and two back—almost 
like X-marks in the mud—often belong to woodpeckers. 

 These skilled climbers leave prints near trees where 
they search for insects and tend their nests. Their tracks 
point to healthy forests full of standing dead trees and 
hidden food sources. Sources: Alderleaf Wilderness 
College;WI DNR #Woodpecker #BirdTracks 
#WisconsinBirds #TracksAndFacts #ForestHealth 

February 
3rd, 2026

10 a.m. Instagram 
Carousel

Fan-shaped, three-toed tracks along brushy trails may 
belong to the ruffed grouse.  These birds rely on dense 
young forests—and their tracks help us see where they're 
finding the habitat they need. Spotting their prints is a quiet 
success story in conservation. Sources: WI DNR; PEI 
Untamed #RuffedGrouse #GrouseTracks 
#WisconsinWildlife #TracksAndFacts 
#ConservationInAction #BirdID

February 
5th, 2026

12 
p.m.

Instagram 
Carousel

Tiny prints paired with narrow runways through the grass? 
That's a vole highway.  Voles leave small, quick tracks 
as they tunnel just under the snow or grass surface. Though 
small, they play a big part in local food webs—feeding 
owls, foxes, and many others. Sources: UW-Madison 
Wildlife Damage; Aldo Leopold Nature Center #Vole 
#SmallMammals #WisconsinWildlife #TracksAndFacts 
#EcologyBasics #NatureIdentification
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Execution & Promotion Strategies

Given that our content will be included as a part of a broader social media campaign with other 
types of posts, we think it would be most effective to post track-related content twice per week. 
This would come in the form of "Track Tuesday" and "Track Thursday" posts. This would help 
build recognizable branding for the Wisconsin Center for Wildlife's broader social media 
strategy and provide an anchor that audiences could come back to multiple times a week.

The structure of the campaign would be simple: one of the ten Facts and Tracks posts that we 
have supplied in this report would be earmarked to be posted every Tuesday and every Thursday 
for five weeks. This would help build a reputation of consistent posting for the Wisconsin Center 
for Wildlife.

The campaign would be centered around posts to the Meta platforms (Instagram, Facebook, 
Threads). We believe these platforms are the best choice because they are some of the most 
heavily used in the social media space, which would in turn lead to higher engagement. 
Instagram would be the main home for our posts, as it is a platform popular with young 
audiences, allowing the Wisconsin Center for Wildlife to effectively reach the UW student 
population. Meta has built-in crossposting capabilities, which would make it easy to post the 
same content to Facebook and Threads. Facebook would also be an effective platform for our 
campaign, given that the platform is a great space for communities of like minded individuals to 
congregate and share their ideas and opinions. For people interested in wildlife and habitat 
conservation, specifically around the midwest and Wisconsin, Facebook will be a great platform 
for our audience to engage with "Tracks and Facts" and learn more about preserving natural 
habitats and the wildlife living there.

The Wisconsin Center for Wildlife social media team has multiple options for post management. 
In a vacuum that only includes Facts and Tracks posts, it would be easiest for the team to link a 
Threads and Facebook account to Instagram and post directly to Instagram while making use of 
Meta's built-in crossposting features. However, a social media management platform like 
Hootsuite may be more effective if multiple campaigns are running at the same time. This would 
allow the team to utilize features like post planning and scheduling to help automate the process. 
If the Wisconsin Center for Wildlife does not want to pay for a Hootsuite subscription, there are 
other social media management platforms that are free and include many of the same features.

In order to gauge whether the campaign is successful, we will use the KPIs of follower count, 
comments and community sentiment, and Wisconsin Center for Wildlife's website traffic. If the 
account is gaining many followers, this indicates to us that the campaign is effective at achieving 
the goal of bringing attention to Wisconsin's wildlife and increasing the reach of the audience 
who truly care about the topic. By tracking the number of comments and community sentiment, 
we'll determine if the campaign is making people truly care about the wildlife and motivating 
audiences to strive towards more conservation efforts. In these comments, if we're seeing people 
engage with the "Tracks & Facts" trivia by making guesses, we know that the campaign is 
successfully engaging audiences by teaching valuable information in a fun format. Finally, if 
we're seeing a lot of traffic being directed towards the Wisconsin Center for Wildlife's website, 
this highlights how the campaign is having a positive impact and making audiences care about 
the topic enough to do further research.

If the KPIs outlined above indicate that the Tracks and Facts campaign is successful and 
experiencing positive engagement, there are multiple options for expansion. The timeframe of 
the campaign could be expanded from 5 weeks to a longer period of time simply by making 
more posts and adding them to a post schedule on Hootsuite or another social media 
management platform. The campaign could also be expanded to include video content featuring 
Wisconsin wildlife or track identification tutorials.
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